
Established June 29, 2001, Venues is Collegian’s special
publication for weekend events, activities and entertain-
ment in the Centre County area.

Venues includes feature articles on all aspects of week-
end activities. Venues also includes grid-designed sched-
ules of movies and entertainment.

Publishing  Schedule
Venues is published on Thursdays and inserted into The

Daily Collegian. Venues is a magazine or tabloid format.

Display  Ads
Venues advertising uses the same rate as The Daily

Collegian.

Ad Format
Venues is a tabloid format, so advertising is limited to 5

columns in width and 11.5 inches in depth. Column widths
are the same as The Daily Collegian. A full-page ad in
Venues is 5 columns x 11.5 inches.

Deadlines
Closing Times

The closing time for Venues is 4 p.m. Monday, three
days before publication, during Fall Semester and Spring
Semester. 

The closing time for Venues is 4 p.m. Tuesday during
Summer Session.

Subscriptions
Venues alone is not available by subscription, but is

included with a subscription to The Daily Collegian.

Premium  Positions  and  
Guaranteed  Placement

At this time, no advertising placement is guaranteed for
Venues. We will make every effort to honor placement
requests throughout the magazine.
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Heat waveRev. Horton Heat willrock, shock Crowbar
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Espress’ery offers coffee, music and more— Page 10

Roasting
the

midnight brew

By Reid Coploff

COLLEGIAN STAFF WRITER trc147@psu.edu

Billy Joel in 1998.

Bruce Springsteen in 2000.

Backstreet Boys in 2000.

And on Saturday night, Bon Jovi will be

the newest addition to the list of acts that

began their tours at the Bryce Jordan

Center.

“We had a very successful track record

with tours that started in our building,” said

Bernie Punt, director of sales and market-

ing for the BJC.

Since Bon Jovi had been in the top 10

requested acts for the BJC off and on for

the past three years, Punt said the decision

to bring them in was “a no brainer.”

The band’s crew arrived at the arena on

Sunday and has spent all week preparing

for the tour’s kickoff.

Tickets for the show sold out the week

they went on sale.

“I didn’t even know tickets were on sale

before they sold out,” said Patrick Chapman

(senior-political science), adding that he

“possibly” would have gone otherwise.

Kate Sandmeyer Swails (senior-environ-

mental resource management) saw Bon

Jovi at Hershey in the summer of 2001 and

said that she did not think this show would

sell out.

“They appeal to all different ages and

they have some good, classic songs that

everyone can sing along to,” said Swails.

“You know all their songs. Everyone plays

them in all the bars. Every band covers

their songs.”

The band formed in 1983 and released

their self-titled debut album the next year.

But it wasn’t until 1986’s Slippery When Wet

that the band reached multi-platinum suc-

cess.

Doug Heverly, head clerk at Mike’s

Music, 226 W. College Ave., offered a possi-

ble reason why so many students are going

to the concert.

“It’s music they grew up with,” said Hev-

erly. “It’d be like our parents going to see

Led Zeppelin.”

Suzanne McFall (senior-management sci-

ence and information systems) called her

reason for going to the concert, “a child-

hood thing.”

“When I was growing up my sisters and I

always used to listen to them,” McFall said.

The band is touring to support their

newest album, Bounce, which was released

in October.

“It did surprisingly well,” said Ken

Kubala, manager of City Lights Records,

316 E. College Ave. “Somehow they’ve man-

aged to maintain an audience.”

The album’s first single, “Everyday,” was

nominated for a Grammy Award last month

for Best Pop Performance by a Duo or

Group with Vocal.

Bounce came on the heels of 2000’s

Crush, which was Bon Jovi’s first album in

five years after solo projects from some of

the band’s members along with several act-

ing roles by frontman Jon Bon Jovi.

According to Punt, only 27 percent of tick-

et sales were from Centre County.

“Whenever we have a weekend date, peo-

ple are willing to drive longer distances,”

said Punt. “The town will be buzzing

because we have so many people coming in

from out of town. There will be a Bon Jovi

buzz.”
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MUSIC

By Caleb Sheaffer

COLLEGIAN STAFF WRITER

cps138@psu.edu

Don’t be surprised if there is a

Goo Goo Doll sighting in down-

town State College this week-

end.

Bernie Punt, director of sales

and marketing at the Bryce Jor-

dan Center, said the band went

out to eat in local establishments

during other visits because of

the knowledge they have of the

town.

“They were all over downtown

when they were here before,”

Punt said, and added that lead

singer/guitarist Johnny Rzeznick

is a fitness buff, who worked out at

a local gym before previous Jor-

dan Center dates. 

The Goo Goo Dolls will appear

at 7:30 p.m. Saturday at the center

for the fourth time in its career

when it opens the show for Bon

Jovi.

The band has rocked out in

State College even before its

appearances at the Center. When

the band was a club act, it played

some gigs at Crowbar, 420 E. Col-

lege Ave.  

On Jan. 18, 1996, the band

opened for Rusted Root, in what

was the first rock show at the cen-

ter, Punt said. The following year

the band co-headlined with alter-

native rockers Bush and No

Doubt.

Popularity came to the band

when it released the single

“Name,” from its 1995 release A

Boy Named Goo. The jangly

acoustic ballad became a staple

for the band, and radio’s buzz for

its unique and recognizable sound

followed.

Rzeznick’s use of open guitar

tunings inspired the hits “Slide,”

“Black Balloon” and “Iris,” all

tracks on its follow-up to A Boy

Named Goo, 1998’s Dizzy Up the

Girl. After the release of Dizzy Up

the Girl, the band’s popularity

increased, which led to a 1999

show at the center with Tonic. 

Punt said fans of the band will

be in for a real treat, as the act’s

live show is amazing. 

“They’re awesome,” Punt said.

“You can’t tell if it’s studio or live,

but they play the songs different-

ly.”
George Stone, part of the pro-

motion and marketing depart-

ment at Warner Bros. Records,

worked closely with promoting the

band’s music to radio and has

seen the band 12 times live.

“Their live show rocks,” Stone

said. “They are just a very good

live rock band with mass appeal.” 

Stone said fans should expect a

good mix of songs from the

band.

In the spring of 2002, Gutter-

flower, the band’s latest

album, hit the record stores,

and the band felt a certain

pressure to create music as it

had in the past. According to a

press release, Rzeznick said the

band wanted to make a great

album with its fourth major label

outing.

“There’s no way we could rest

on our laurels,” Rzeznick said.

“No matter how successful we

were going into this record, we all

felt we were starting from scratch,

as if we were making a record for

the first time. Sure, you learn from

experience, but the important

thing is to keep it fresh, to stay

alive to the possibilities and poten-

tial of music. You can never take

that for granted.” 

The Goo Goo Dolls’ tour with

Bon Jovi is intended to promote

both Gutterflower and its new sin-

gle, “Sympathy,” Stone said. 

“I think what sets the band

apart is two things,” Stone said.

“One — its ability to write hit

songs — and two — it’s the hard-

est working band on the road

ever.”

The best part about this week-

end’s show, Punt said, is that it is

two big acts co-headlining. 

“It’s a win-win for the audi-

ence,” he said. “Naturally, that’s

why it sold out in a month. It

should be one of the highlights of

the venue this year.” 

theywere then

Life on a prayer, always, everyday

BON JOVI

■ Time: 7:30 p.m.

■ Date: Saturday

■ Place: Bryce Jordan Center

■ Opening act: Goo Goo Dolls

Bon
Jovi’s

Bon Jovi’s locks

are tame now,

especially

compared to a

photo taken in

the heyday of

hair bands.

Courtesy of the Bryce Jordan Center

?

Things are getting

a little hairy: The

Goo Goo Dolls

(left) and Bon Jovi

(above) sure

looked different

back in the day.

GOO GOO DOLLS

■ Time: 7:30 p.m.

■ Date: Saturday

■ Place: Bryce Jordan Center

■ Opening for: Bon Jovi

Where

Goo Goo Dolls are anywhere but the gutter

NOWGoo Goo Dolls

front man Johnny

Rzeznick rocks

out at the Bryce

Jordan Center

during a previous

visit to Penn

State. Rzeznick

will be back with

the Goo Goo

Dolls to open for

Bon Jovi at the

sold-out BJC show

on Saturday.

Courtesy of the Bryce Jordan Center

Bon Jovi (1984)

-Runaway

Slippery When

Wet (1986)

-You Give Love a

Bad Name

-Livin’ on a

Prayer

-Wanted Dead or

Alive

THEN

New Jersey

(1988)

-Bad Medicine

-I’ll Be There

For You

Keep the Faith

(1992)

-Bed of Roses

Bounce (2002)

-Everyday

-Bounce

Crush (2000)

-It’s My Life

-One Wild Night

Cross Road

(1994)

-Always

These Days

(1995)

-This Ain’t a 

Love Song

HITS

THEY’RE HE
RE NOW.

Saturday & Sunday

Thursday & Friday

Monday-Wednesday

The
. . . .

. . . .
. . . .

. . . .
. . . .

. . . .
. . . .

. . . .
.

scene

.................................

Thursday: Bill Filer 10 p.m.

Friday: Bill Filer, 10 p.m.

Thursday: Karaoke, 9:30 p.m.

Friday: The Loop, 10 p.m.

Thursday: Alchemy, 10:30 p.m.

Friday: Superglide, 10:30 p.m.

Thursday: Tar Beach, 10:30 p.m.

Friday: JR and Katie, 6 p.m.

The Earthtones, 10:30 p.m.

Thursday: Velveeta, 10:30 p.m.

Friday: Kool Aid Bash with DJs Killa Kaos,

Ali and Tone, 9 p.m.

Thursday: PopShop, 10:30 p.m.

Friday: One Hot Mama, 7 p.m.

The Stoney Creek Band, 10:30 p.m.

Thursday: Scott Mangene, 10:30 p.m.

Friday: DJ Boner, 9 p.m.

Thursday: ’80s DJ Night, 9 p.m.

Friday: Hi-Tyde, 10:30 p.m.

Saturday: Bill Filer, 10 p.m.

Saturday: Andrew Jackson Jazz Showcase, 

10 p.m.

Sunday: A Brown Leaf, 10 p.m.

Saturday: Broken Smile, 10:30 p.m.

Saturday: The JR and Katie Band, 10:30 p.m.

Saturday: Giants of Science, 10:30 p.m.

Saturday: Ashley Heart and Strike Fire Fall,

10:30 p.m.

Saturday: Scott Mangene, 4 p.m.

DJ Boner, 10 p.m.

Saturday: Graphic, 10:30 p.m.

Sunday: Karaoke, 9:30 p.m.

Monday: Open Mic Night, 10 p.m.

Tuesday: Comedy Whore House, 10 p.m.

Wednesday: Release, 10 p.m.

Monday: Jack’s Farm, 10:30 p.m.

Tuesday: Open Mic with Dr. K., 10:30 p.m.

Wednesday: Jason Martico Review, 10:30 p.m.

Tuesday: Hip-hop night, 10:30 p.m.

Wednesday: The Collective, 10:30 p.m.

Tuesday: Ashley Heart and Strike Fire Fall, 9:30 p.m.

Wednesday: The Domination Tour: Sister Machine

Gun, Manufactura, Christ Analogue, 9:30 p.m.

Tuesday: The Steve & Todd Band, 10:30 p.m.

Wednesday: Roustabout!, 10:30 p.m.

Monday: Domenick Swentosky, 10 p.m.

Tuesday: Candiflyp Unplugged with Matt & Larry,

10:30 p.m.

Wednesday: DJ Boner, 10 p.m.

Wednesday: Karaoke, 9:30 p.m.

Allen Street Grill

100 W. College Ave., 231-4745

Bar Bleu

114 S. Garner St., 237-0374

The Brewery In
c.

233 E. Beaver Ave., 237-2892

The Darkhorse Tavern

128 E. College Ave., 237-0490

Café 210 West

210 W. College Ave., 237-3449

Crowbar

420 E. College Ave., 237-0426

The Gingerbread Man

130 Hiester St., 237-0361

The Last Cowboy

1521 Martin St., 237-8833
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Tuesday: Domenick Swentosky, 10 p.m.

Wednesday: Acoustic Fusion, 10 p.m.

FOXXY

MAXWELL STRAIT

VenuesVenues
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Late Night 
Penn State

Miracle (PG)HUB Auditorium
Fri.: 9

Along Came Polly
(PG-13)
HUB Auditorium
Fri.: 11:30

The Perfect Score
(PG-13)
HUB Auditorium
Sat..: 9

50 First Dates (PG-13)HUB Auditorium
Sat.: 11:30

Garman
116 E. High St
353-8803

There will be no films shown thisweek due to equipment mainte-nance.
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Movies

.......
.......

.......
.
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Friday through ThursdayDenotes MoviesNew To Area
◆

Cinema 6501 Benner Pike237-1997

13 Going On 30
(PG-13)
Fri.: 7, 9:15
Sat.-Sun.: 1, 3:15, 7, 9:15Mon.-Thurs.: 7, 9:15

Ella Enchanted (PG)Fri.: 7:30, 9:45
Sat.-Sun.: 1:30, 3:45, 7:30,9:45

Mon.-Thurs.: 7:30, 9:45

◆Laws of Attraction(PG-13)
Fri.: 7, 9
Sat.-Sun.: 1, 3, 5, 7, 9Mon.-Thurs.: 7, 9

The Passion of the
Christ (R)
Fri.: 7, 9:30
Sat.-Sun.: 1:30, 4, 7, 9:30Mon.-Thurs.: 7, 9:30

The Prince and Me(PG)
Fri.: 7:15, 9:45
Sat.-Sun.: 1:15, 3:45, 7:15,9:45

Mon.-Thurs.: 7:15, 9:45

The Whole Ten Yards(PG-13)
Fri.: 7:15, 9:30
Sat.-Sun.: 1:15, 3:30, 7:15,9:30

Mon.-Thurs.: 7:15, 9:30

◆Bobby Jones (PG)Fri.-Sun.: 1, 4:20, 7:05, 9:40Mon.-Wed.: 4:20, 7:05, 9:40Thurs.: 1, 4:20, 7:05, 9:40

◆Envy (PG-13)Fri.-Sun.: 12:50, 2:50, 5, 7:30, 9:30
Mon.-Wed.: 5, 7:30, 9:30Thurs.: 12:50, 2:50, 5, 7:30, 9:30

Eternal Sunshine of theSpotless Mind (R)Fri.-Sun.: 12:10, 2:30, 4:50, 7:10,
9:30
Mon.-Wed.: 4:50, 7:10, 9:30Thurs.: 12:10, 2:30, 4:50, 7:10,

9:30

◆Godsend (PG-13)Fri.-Sun.: 12:30, 2:40, 4:50, 7:10,
9:30
Mon.-Wed.: 4:50, 7:10, 9:30Thurs.: 12:30, 2:40, 4:50, 7:10,

9:30

Hellboy (PG-13)
Fri.-Sun.: 1, 4:40, 7:20, 9:50Mon.-Wed.: 4:40, 7:20, 9:50Thurs.: 1, 4:40, 7:20, 9:50

Home on the Range (PG)Fri.-Sun.: 1:20, 3:20, 5:20, 7:20,
9:10
Mon.-Wed.: 5:20, 7:20, 9:10Thurs.: 1:20, 5:20, 7:20, 9:10

Kill Bill: Vol. 2 (R)Fri.-Sun.: 12:30, 4, 7, 9:50Mon.-Wed.: 4, 7, 9:50Thurs.: 12:30, 4, 7, 9:50

The Ladykillers (R)Fri.-Sun.: 12:20, 2:30, 4:45, 7:05,
9:20
Mon.-Wed.: 4:45, 7:05, 9:20Thurs.: 12:20, 2:30, 4:45, 7:05,

9:20

Man On Fire (R)Fri.-Sun.: 12:45, 4, 7, 9:50Mon.-Wed.: 4, 7, 9:50Thurs.: 12:45, 4, 7, 9:50

◆Mean Girls (PG-13)Fri.-Sun.: 12:40, 2:40, 4:40, 7:15,
9:20
Mon.-Wed.: 4:40, 7:15, 9:20Thurs.: 12:40, 2:40, 4:40, 7:15,

9:20

The Punisher (R)Fri.-Sun.: 1:20, 4:30, 7:10, 9:45
Mon.-Wed.: 4:30, 7:10, 9:45Thurs.: 1:20, 4:30, 7:10, 9:45

Scooby Doo 2 (PG)Fri.-Sun.: 12:40, 2:40, 4:45, 7:15,
9:15
Mon.-Wed.: 4:45, 7:15, 9:15Thurs.: 12:40, 2:40, 4:45, 7:15,

9:15

Premiere
125 Premiere Dr.861-5006

Cinema 5116 Hiester Street237-7657

Kill Bill: Vol. 2 (R)Fri.: 7, 10
Sat.-Sun: 1, 4, 7, 10Mon.-Thurs.: 7, 10

◆Laws of Attraction(PG-13)
Fri.: 7:15, 9:15
Sat.-Sun.: 1:10, 3:15, 5:15, 7:15,
9:15
Mon.-Thurs.: 7:15, 9:15

Man On Fire (R)Fri.: 7:15, 10:15Sat.-Sun.: 1, 4:15, 7:15, 10:15Mon.-Thurs.: 7:15, 10:15

◆Mean Girls (PG-13)Fri.: 7:15, 9:30
Sat.-Sun.: 1:15, 4:15, 7:15, 9:30
Mon.-Thurs.: 7:15, 9:30

The Punisher (R)Fri.: 7, 9:45
Sat.-Sun.: 1, 3:45, 7, 9:45Mon.-Thurs.: 7, 9:45

Courtesy of Amazon.com

Courtesy of Amazon.com

Courtesy of Amazon.com

Courtesy of Amazon.com



Publication  Dates
The publication dates for The Weekly Collegian are

always a Wednesday. The complete publication schedule
for The Weekly Collegian :
Fall Semester 2004 - Wednesdays beginning Sept. 8 

through Dec. 8, 2004.  No issue 
is published Wednesday, Dec. 1 
following the Thanksgiving Break.

Spring Semester 2005 - Wednesdays beginning Jan. 19
through April 27, 2004. No issue 
is published Wednesday, March 9, 
the week of Spring Break.

Display  Ads
Open Rate

The Display Advertising open rate is $4.65 per column
inch.
Combination Rate

The Daily/Weekly combination rate is $3.30 per column
inch.

Place one Display Ad in any issue of The Daily Collegian
at your regular rate and get the same ad in The Weekly
Collegian for only $3.30 per column inch. Insertion dates for
both publications must be within seven days.

Deadlines
The closing time for The Weekly Collegian is 4 p.m.

Wednesday before publication.
Display Ad sizes for The Weekly Collegian are identical

to The Daily Collegian ad sizes. (All ad sizes are listed in
the Technical Specifications section.)

Display Classified (DC) Advertising is not accepted for
The Weekly Collegian.

Classified  Word  Ads
Classified Word Ads are accepted for The Weekly

Collegian. The rates are the same for The Daily Collegian
and The Weekly Collegian. Combination rates are avail-
able. (See the Classified Word Ads rate chart on page 6.)

Special policies apply to employment advertising.
Please see the Policies section.

Classified Word Ads must be pre-paid, unless the adver-
tiser has established credit.

Payment must accompany all Classified Word Ads
mailed to Collegian Inc. No ads of a personal nature are
accepted through the mail.

Subscriptions
The Weekly Collegian, containing the top news stories

from Penn State each week, can be sent anywhere in the
country. Our Second-Class mailing permit allows sub-
scribers to receive first-class delivery service.
Subscriptions must be paid in advance.

One year.................................................................$39.00
Two years.................................................................60.00
Three years ..............................................................74.00
Subscribers outside of the United States must add $26

per year for surface mail. Contact the General Services
Division for air mail rates.

The Weekly CollegianThe Weekly Collegian
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The Digital CollegianThe Digital Collegian

Established July 23, 1996, Collegian’s website includes
all local news, sports, opinions, arts and features from The
Daily Collegian and Collegian Magazine. The Digital
Collegian also includes a searchable archive of The Daily
Collegian. In 2002 The Digital Collegian delivered more
than 6 million page views and the number grows every
year.

We have banner ads available on The Digital Collegian,
which can link to your existing website. Our graphics spe-
cialists will work with you at no extra charge to create the
banner ads. Ads rotate through the website.

Publishing  Schedule
The Digital Collegian publishes on the same schedule

as The Daily Collegian.

Ad  Sizing  Information

Deadlines
Closing Times

The closing time for The Digital Collegian is 4 p.m.
Thursday. 

Electronic  Transmissions
The Daily Collegian also provides an ftp site for use in

sending electronic advertising. The site can be located at
ftp://www.collegian.psu.edu. To access the site enter the
above address in your internet browser. Once the ftp site
appears there will be several folders listed. Ads should be
placed in the folder called Digital Ads. Please call to confirm
with an account executive that an advertisement was
received and inserted for the correct date of publication.

Web  Ad  Rates
Web advertising is based on CPM Rate – Cost Per 1,000

views. The Weekly Rate applies to a calendar week.
Monthly, quarterly and annual periods start on the first day of
a month.

www.collegian.psu.edu

Ad name Standard Size in Location
description pixels

Top Banner

Foot Banner

Side
Banner

Button 1

Button 2

Full Banner

Full Banner

Half Banner

468x60

468x60

234x60

120x90

120x60

Top of page

Bottom or foot of
page

Left side of story
pages near top
Top and near top on
section pages

Top and near top

Except for the foot banner, all ads are “above the fold” or on
the “first screen” of a page.

Rates CPM  Minimum Minimum Ad views
rate charge number of in 000s

ad views

Top Banner

Foot Banner

Side
Banner

Top Banner

Foot Banner

Side
Banner

Button 1

Button 2

1,000

1,000

1,000

33,000

33,000

33,000

33,000

33,000

1M

1M

1M

33M

33M

33M

33M

33M

$25

$14

$15

$25

$14

$15

$3.00

$2.00

$2.00

$2.00

$1.75

$99

$66

$66

$66

$57.50

Weekly

Monthly

Top Banner

Foot Banner

Side
Banner

Button 1

Button 2

400,000

400,000

400,000

400,000

400,000

400M

400M

400M

400M

400M

$1.50

$1.00

$1.00

$1.00

$.75

$600

$400

$400

$400

$300

Top Banner

Foot Banner

Side
Banner

Button 1

Button 2

100,000

100,000

100,000

100,000

100,000

100M

100M

100M

100M

100M

$2.50

$1.75

$1.75

$1.75

$1.50

$250

$175

$175

$175

$150

Quarterly

Annually



Established July 8, 1980, Collegian Magazine is Penn
State’s feature magazine for special events and special topics.

The magazine uses the Modular Display Sizes. (All ad
sizes are listed in Technical Specifications.)

The business manager will assign premium positions
based on requests from advertisers. Because of the limited
number of premium positions available, it is not always
possible to honor advertisers’ requests. Rates for premium
positions are listed below.

Spot color and full color are always available for the
back cover. Spot color and full color are generally avail-
able on other pages. (Color rates for all Collegian publica-
tions are listed in the Color section on Page 13).

Centerfold ads may include the gutter between the two
center pages. There is no extra charge for the gutter. 

Position is not guaranteed for “ROP” (run of the press) ads.

Display  Ads
Magazine Open Rates

Following are the open rates for Collegian Magazine.
Column-inch rates are provided for comparison only.

Ad Sizes Total Inch Total
(columns x inches deep) Inches Rate Price
Premium Positions
Centerfold (10 x 11½) 115 $13.05 $1,500.75
Back Cover (5 x 11½) 57½ 14.05 807.88
Inside Front (5 x 11½) 57½ 13.05 750.38
Inside Back (5 x 11½) 57½ 13.05 750.38
Table of Contents (3 x 11½) 34½ 14.05 484.73
Page 5 (3 x 11 ½) 34½ 13.05 450.23

ROP Positions
Full Page (5 x 11½) 57½ $10.95 $629.63
3 col. Vertical (3 x 11½) 34½ 11.60 400.20
2 col. Vertical (2 x 11½) 23 11.60 266.80
Half Page-Horizontal (5 x 5½) 27½ 11.60 319.00
3 col. Block  (3 x 5½) 16½ 13.10 216.15
2 col. Block  (2 x 5½) 11 14.05 154.55

Ad  Sizing  Information
Modular Display Advertising

Please Note: Collegian Magazine uses modular sizes
in a tabloid format. Column widths for Collegian
Magazine are equivalent to the widths of Display columns
in The Daily Collegian.

Deadlines
Normal closing time is 4 p.m. on the date listed.

Subscriptions
Collegian Magazine is not available by subscription.

Collegian MagazineCollegian Magazine
Stadium Issue Discount Rates

Following are volume discount rates for advertisers
who schedule all eight Stadium Issues of Collegian
Magazine.

All football contracts must be signed by Wednesday, 
Aug. 11, 2004. 

Collegian Magazine will publish seven Stadium Issues
for home football games. These issues will be distributed
separately from The Daily Collegian. Copies will be dis-
tributed free at Beaver Stadium. Extra copies will be dis-
tributed free at off-campus locations.

These rates reflect a discount of approximately 25 per-
cent.

Ad Sizes Total Inch Total
(columns x inches deep) Inches Rate Price

Premium Positions
Centerfold (10 x 11½) 115 $9.79 $1,125.85
Back Cover (5 x 11½) 57½ 10.54 606.05
Inside Front (5 x 11½) 57½ 9.79 562.93
Inside Back (5 x 11½) 57½ 9.79 562.93
Table of Contents (3 x 11½) 34½ 10.54 363.63
Page 5 (3 x 11½) 34½ 9.79 337.76

ROP Positions
Full Page (5 x 11½) 57½ $8.21 $472.08
3 col. Vertical (3 x 11½) 34½ 8.70 300.15
2 col. Vertical (2 x 11½) 23 8.70 200.10
Half Page-Horizontal (5 x 5½) 27½ 8.70 239.25
3 col. Block  (3 x 5½) 16½ 9.83 162.20
2 col. Block (2 x 5½) 11 10.54 115.94
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