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Wisin & Yandel, the reggaetón duo with

an uncanny knack for delivering hit sin-

gles, will now become the first act to get

its own customized Zune player, Bill-

board has learned.

The limited-edition Wisin & Yandel

Zune device will hit Wal-Mart stores

nationwide Oct. 29, prior to the release

of the duo’s new album, “Los Extrater-

restres,” Nov. 6. Featuring the new

album, videos, exclusive pictures and

customized packaging, the MP3 player

is but one aspect of a multiplatform Mi-

crosoft promotion that targets a new

Latin consumer at the same time it pro-

motes a hip Latin act.

The choice to go Latin for its first cus-

tomized device “is a statement,” Zune

multicultural marketing manager Javier

Farfán says. “Latin music as a whole is

a big priority for Zune and for Microsoft.”

In partnering with Wisin & Yandel,

Zune picked a youth-appealing, top-

selling Latin act that also has traction

in mobile and digital sales.

“In this particular partnership we were

trying to reach the acculturated Latino

in the U.S.,” Farfán says. “They are an

act that embraces technology and show-

cases technology to their audience.”

Wisin & Yandel are Juan Luis Morera

Luna (Wisin) and Llandel Veguilla

Malavé. Their breakthrough album,

2005’s “Pa’l Mundo” (Machete), has sold

nearly 600,000 copies in the United

States, according to Nielsen SoundScan,

and more than 1 million worldwide, ac-

cording to their label. In the digital

realm, they’ve sold more than 1 million

mobile and digital tracks combined, ac-

cording to SoundScan, and are Ma-

chete’s top-selling digital act.

Last year, the duo became the first act

to place four singles in the top 10 of Bill-

board’s Hot Latin Songs chart.

So Machete has a lot riding on “Los

Extraterrestres,” and the Microsoft al-

liance—which contains radio spots

and concert sponsorship, and promo-

tion across all platforms, including

the Internet—is key.

For Microsoft, it’s not just about sell-

ing devices, but selling subscriptions to

its music service.

The Latin digital marketplace is served

primarily by iTunes Latino, which has

upped its marketing and promotion in

the past year. For the week ending Oct.

7, digital sales of Latin albums stood at

367,000, which equals 1.5% of total Latin

album sales so far in 2007, according to

Nielsen SoundScan. That’s almost dou-

ble the 198,000 Latin digital albums sold

in the same time period last year, but still

significantly below the industry average:

Across all genres, 10.6% of total 2007

album sales have been digital.

“Within the U.S., the Latin market

is one that many technology compa-

nies have sought to become more ac-

tive in marketing to,” says Ross Ruben,

director of industry analysis at NPD

Group. But Microsoft in particular “has

talked about working more closely with

artists in general.”

With Wisin & Yandel, “we are collab-

orating with them in everything, from

the video to the device. They have a bill-

board in Times Square and we have our

logo on that. There is even Zune prod-

uct integration in the video of the first

single,” Farfán says.

“I don’t think we’ve ever had a record

set up like this,” Machete president Gus-

tavo Lopez says. In addition to everything

Zune, he says, Wisin & Yandel will be the

act of the month on MTV Tr3s and mun2,

and album spots will run during the Latin

Grammy Awards telecast Nov. 8.

Retail exclusives are planned with

“just about everyone,” including Ritmo

Latino and Wal-Mart. The first single,

“Sexy Movimiento,” is gaining traction

beyond reggaetón stations and is ex-

pected to reach the top five of Hot Latin

Songs by release week.

“I sing reggaetón, that’s what I do,”

Wisin says. “But we do fuse many

rhythms, and we have evolved enor-

mously in the past two years.”

“Los Extraterrestres,” he says, fea-

tures live instruments on many tracks,

as well as fusions that go from reggae

roots to pop, and seven collaborations

that range from Fat Joe and Eve to Don

Omar and Franco De Vita.

When the duo began working on its

new album slightly more than five

months ago, the act’s manager Edgar

Andino started looking at other ways to

move sales.

“We got in touch with Microsoft be-

cause we saw they were going after the

youth market,” Andino says.

Beyond Microsoft in the States, deals

have been struck with Sony Ericsson,

which will load the full “Extraterrestres”

album onto handsets in El Salvador, and

with SunCom, which will do the same

in Puerto Rico.

As for Microsoft, Farfán says, “This

is the beginning of these kinds of part-

nerships, and we’re working closely with

labels to develop others.” ••••
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Some of this goes back to the

recording process, which I wasn’t

involved in. But in broad stokes, the

vision of what the album ultimately

became was a collaborative effort

between our A&R team who

worked with Britney and some of

the producers. One thing we knew

early on is that Britney showed a

great  work  e thic  dur ing the

recording.

They worked on the album last

year and this year. We had some

songs in the can, but the bulk of

the album was delivered some-

time in July. As we started to hear

the album and get enthusiastic,

we had to be aware that she was

not just making an album for the

West, but for the whole world, be-

cause she is a global artist. So we

had to think about that global his-

tory and make sure the album was

appropriate and would work

around the world.

Sure, but that also went back to the

global vision. They wanted an

album that would work around

the world, so the songs are more

uptempo, more dance and more

club-oriented tracks.

What immediately started to hap-

pen, which is often the case, is that

it starts leaking on the Internet.

And before you know it, there’s

three different versions floating

around, either demos or unfin-

ished rough mixes and some songs

that might not make the album.

And it’s not just Internet leaks, but

bootlegging too.

That wasn’t the case here. With

all the leaks and the performance

at the [MTV Video Music Awards],

everyone knew the [or iginal ]

street date was Nov. 13. The street

date was changed [to Oct. 30] to

combat the leaks. Also, we felt

those leaks were a disservice to

the fans because they were hear-

ing certain songs on the Internet

that might not be on the album.

We released the album early as

part of the strategy simply to let

the people hear the music the way

it was intended.

We ourselves went back and forth

on whether any publicity is good

publicity, but ultimately we decided,

“Does that question matter?”

Amidst all of this, we made a con-

certed effort to keep the focus on

the music. We had our interna-

tional, new-media, publicity, sales

and promotion departments play

select songs from the album to the

key tastemakers because we felt

confident in the quality of the

music. 

We used all the marketing driv-

ers, across different platforms,

that we have used in the past to

play  to  her  fan base .  We a lso

stepped up our new-media plan.

We launched the new Britney.com,

which has interactive features

where fans could comment on

music, news and video, and the

publicity and gossip magazines.

We knew we had the interest of

her real music fans, and our viral

marketing campaign was very well-

received by them. We premiered

the video on iTunes on Oct. 5 and

also gave that retailer an exclu-

sive on selling the video, which

scanned 40,000 units that first

week [at $1.79 each]. It also gave

us a chance to tout the single and

the album. The single,  which

came out Sept. 25, was received

with open arms—it did 180,000

downloads in the first week. That

led to the release of the album,

and we shipped 670,000 units by

street date.

Absolutely. This album could re-

juvenate her career. We know she

has a very active fan base and a

lot of them are rooting for her to

succeed. The album is not just

being received well by the fans—

it is getting critical approval as

well. Quite honestly, we think it’s

three or four singles deep and

plan on working this album for

some time to come.

She is excited about the positive

feedback and is considering oppor-

tunities on a case-by-case basis.

One should realize that she has a

lot going on in her personal life and

music is just part of her overall life.

It’s not doing the numbers we

hoped for here in the U.S. But

around the world, it is doing bet-

ter than we anticipated. In Japan,

it could be the No. 1 album.

We are shipping about 800,000

units on Chris Brown’s “Exclu-

sive.” After that, we have Jordin

Sparks coming out Nov. 20. The

current single, “Tattoo,” is doing

very well for us, with a 25 million

audience. We are soliciting the

album now, and we expect to ship

550,000-600,000 units. On Dec.

18, we have Kirk Franklin, whose

new album is “The Fight of My

Life.” We will ship 250,000 of that,

which makes it a big album in the

gospel world.

As we go through the holiday sea-

son, we will release a deluxe edition

of Justin Timberlake’s “Future

Sex/Love Sounds,” which will have

three remixes not available, includ-

ing a duet with Beyoncé on one track.

50 Cent will be on one of the tracks

and Missy Elliott is on the other.

That’s our batting lineup for this

quarter. As for next year, Usher is in

the studio and we have nothing spe-

cific, although we are hoping for a

second-quarter release. ••••
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ith Natasha Bedingfield’s “Unwritten” wrap-

ping up 2006 in the year-end top five on the AC,

adult top 40 and Hot Digital Songs charts, the

last thing the Brit singer/songwriter is hung up

on is a potential sophomore curse.

“People have asked me about that second-album syndrome,

but I haven’t concerned myself with it,” Bedingfield admits.

“There’s a confidence that comes when your work does well.

‘Unwritten’ was really the perfect title for my first album because

I knew I had a lot more in me. No, I’m not nervous.”

On “N.B.,” released in Europe at the end of April and aiming

for an Oct. 30 U.S. street date via Epic, she is turning the page

to a new life chapter. “This time, it’s about the need we have for

relationships and the fact that all involve ups and downs—you

can’t have one without the other—and the questions that come

up in sharing your life,” she says.

As Bedingfield promotes the project overseas first, Epic has

the luxury of a deliberate setup for release in the United States.

According to Epic senior VP of marketing Lee Stimmel, “It’s

going to be fun to go through this again. Natasha wrote an amaz-

ing first album with songs that translated to this mar-

ket; we were able to build a new artist in the pop/rock

world that people now know—and she made a lot of

friends in radio, TV, media and fashion. Her down-

to-earth nature comes across, and people gave her a

shot that paid off.”

Overseas, the first two singles from “N.B.” have

already achieved robust success: The album launched

with “I Wanna Have Your Babies,” which reached

No. 7 on the U.K. singles chart, followed by “Soul-

mate,” which went to No. 6 on the U.K. airplay chart.

In America, a new track not on the European version

of “N.B.” will likely be released as the first radio sin-

gle; at press time, Bedingfield was in the studio work-

ing on new material.

Both overseas singles demonstrate Bedingfield’s

versatility as a songwriter. “I Wanna Have Your Ba-

bies” has little to do with what its title might imply to

the casual listener; it’s actually a tongue-in-cheek ob-

servation that it’s natural enough to project far into

the future when meeting potential suitors, wonder-

ing if he or she could be the one. The video clearly

puts the message across.

“It’s not serious at all,” Bedingfield says. “Girls

tend to get too full-on too quick. I’m not like that per-

sonally; I like to make the guy work a bit, but it’s fun

to sing about something everyone can relate to—try-

ing to gauge where the other person is.”

Epic VP of marketing Scott Greer adds, “When you

see the video, you realize the humor and catch on to

what she’s trying to say. It’s hooky as hell and shows

the innocence at the beginning of a relationship.”

For U.S. radio, “Unwritten” makes Bedingfield a

priority return. Last year, the song reached No. 1 on

the AC chart during an unprecedented five separate

stints for a total of 11 weeks at the top. It set a second

record at the format, revisiting the summit in its 51st

week, the latest in chart life a title has ever led at AC.

Bedingfield says, “Music in America is so beat-driven,

and ‘Unwritten’ doesn’t fit that mold. But it connected.”

Mike Nelson, PD of adult top 40 WMYX (the Mix)

Milwaukee, notes that “Unwritten” was “exactly what

the adult format needed at exactly the right time—

that pure pop to balance out Nickelback. Without ‘Un-

written’ paving the way, I think we would have been

less likely to play JoJo or Nelly Furtado.”

This summer, Bedingfield is touring overseas with Justin Tim-

berlake, before returning to the States this fall—where she

recorded the majority of the new album—to promote “N.B.”

“When I first came here, after already having a No. 1 album in

the U.K., I was performing at radio stations and singing for crowds

of 20 winners eating pizza. I could never be sure if they were

more interested in the pizza or me,” Bedingfield recounts. “But

even though I had to prove myself all over again, in America, peo-

ple respect your dream as long as you believe in yourself.” ••••
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With Sophomore Set 
Already Out In Europe, 
Epic Gets Busy In U.S.
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1 1 4 4MERLE HAGGARD
The Bluegrass Sessions |MCCOURY 0008 

2 3 2
SLIDAWG AND THE REDNECK RAMBLERS

A Blue Collar Christmas
IMI/MADACY SPECIAL PRODUCTS 53117/MADACY 

3 4 2
SLIDAWG AND THE REDNECK RAMBLERS

A Redneck Christmas
IMI/MADACY SPECIAL PRODUCTS 53116/MADACY 

4 2 5
RICKY SKAGGS & THE WHITES

Salt Of The Earth
SKAGGS FAMILY 905002 

5 10 32
RICKY SKAGGS & BRUCE HORNSBY

Ricky Skaggs & Bruce Hornsby
LEGACY 06686/SONY BMG 

6 \
MOUNTAIN HEART

Road That Never Ends: The Live Album
RURAL RHYTHM 1033 

7 7 15
STEVE IVEY

Best Of Bluegrass Gospel: Collector's Edition
IMI 52776/MADACY 

8 9 61
OLD CROW MEDICINE SHOW

Big Iron World
NETTWERK 30431 

9 6 50
NICKEL CREEK

Reasons Why (The Very Best)
SUGAR HILL 4022/WELK 

10 5 34
THE GRASCALS

Long List Of Heartaches
ROUNDER 610583 

11 -
STEVE IVEY

Best Of Bluegrass
MADACY SPECIAL PRODUCTS 52227/MADACY 

12 \
VARIOUS ARTISTS

The Bluegrass Gospel Tribute To Josh Turner
CMH 9527 

13 12 24
DOYLE LAWSON & QUICKSILVER

More Behind The Picture Than The Wall
ROUNDER 610588 

14 11 29
THE GREENCARDS

Viridian
DUALTONE 1265 

15 13 15
VARIOUS ARTISTS

Sound Traditions: Appalachian Mountain Bluegrass: 30 Vintage Classics
RURAL RHYTHM 317 

1 a 1 1CARRIE UNDERWOOD
Carnival Ride 1 |ARISTA/ARISTA NASHVILLE 11221/RMG/SBN (18.98)

2 \ 1
ROBERT PLANT / ALISON KRAUSS

Raising Sand 2
ROUNDER 619075* (18.98)

3 \ 1
GARY ALLAN

Living Hard 3
MCA NASHVILLE 008962/UMGN (13.98)

4 1 1 6
RASCAL FLATTS

Still Feels Good 1
LYRIC STREET 000384/HOLLYWOOD (18.98)

5 2 3 6
REBA MCENTIRE

Reba Duets 1 1
MCA NASHVILLE 008903/UMGN (13.98)

6 6 8 53
TAYLOR SWIFT

Taylor Swift 1 1
BIG MACHINE 120702 (18.98)

7 7 9 51
SUGARLAND

Enjoy The Ride 1 2
MERCURY 007411/UMGN (13.98)

8 5 5 7
KENNY CHESNEY

Just Who I Am: Poets & Pirates 1
BNA 11457/SBN (18.98)

9 4 2 3
LEANN RIMES

Family 2
CURB 78994 (18.98)

10 3 4 3
SARA EVANS

Greatest Hits 3
RCA 08770/SBN (18.98)

11 \ 1
DWIGHT YOAKAM

Dwight Sings Buck 11
VIA 6129*/NEW WEST (16.98)

12 \ 1
SHOOTER JENNINGS

The Wolf 12
UNIVERSAL SOUTH 008887* (10.98)

13 12 14 102 p
CARRIE UNDERWOOD

Some Hearts 6 1 |ARISTA/ARISTA NASHVILLE 71197/RMG (18.98)

14 9 6 4
BROOKS & DUNN

Cowboy Town 4
ARISTA NASHVILLE 11163/SBN (18.98)

15 10 7 4
FAITH HILL

The Hits 3
WARNER BROS. 44230/WRN (18.98) b

16 8 – 2
TOBY KEITH

A Classic Christmas 8
SHOW DOG NASHVILLE 015 (18.98)

17 11 11 31
TIM MCGRAW

Let It Go 1 1
CURB 78974 (18.98)

18 14 13 19
BRAD PAISLEY

5th Gear 0 1
ARISTA NASHVILLE 07171/SBN (18.98)

19 13 12 82
RASCAL FLATTS

Me And My Gang 4 1
LYRIC STREET 165075/HOLLYWOOD (18.98)

20 27 29 4
VARIOUS ARTISTS

Songs 4 Worship: Country 20
TIME LIFE 19523 (17.98)

21 22 24 83
TIM MCGRAW

Greatest Hits Vol 2: Reflected 1 1
CURB 78891 (18.98)

22 16 15 20
TOBY KEITH

Big Dog Daddy 1
SHOW DOG NASHVILLE 005 (18.98)

23 19 21 53
MONTGOMERY GENTRY

Some People Change 5
COLUMBIA 94888/SBN (18.98)

24 17 18 30
ALISON KRAUSS

A Hundred Miles Or More: A Collection 0 3
ROUNDER 610555 (17.98)

25 28 26 28
CLAY WALKER

Fall 5
CURB 78963 (18.98)

26 29 34 52
CRAIG MORGAN

Little Bit Of Life 13
BROKEN BOW 7797 (18.98)

27 18 19 21
BIG & RICH

Between Raising Hell And Amazing Grace 0 1
WARNER BROS. 43255/WRN (18.98)

28 15 10 3
VAN ZANT

My Kind Of Country 10
COLUMBIA 06198/SBN (15.98)

29 21 23 67
RODNEY ATKINS

If You're Going Through Hell 1 1
CURB 78945 (18.98)

30 33 35 56
GEORGE STRAIT

It Just Comes Natural 1 1
MCA NASHVILLE 006023/UMGN (13.98)

31 24 25 26
MIRANDA LAMBERT

Crazy Ex-Girlfriend 1
COLUMBIA 78932/SBN (18.98)

32 20 20 22
JASON ALDEAN

Relentless 0 1
BROKEN BOW 7047 (17.98)

33 30 30 51
KEITH URBAN

Love, Pain & The Whole Crazy Thing 1 1
CAPITOL NASHVILLE 77087 (18.98)

34 32 38 92
JOSH TURNER

Your Man 2 1
MCA NASHVILLE 004744/UMGN (13.98)

35 70 – 21 s
VARIOUS ARTISTS

Believe: Songs Of Faith From Today's Top Country & Christian Artists 29|ARISTA NASHVILLE 10822/SBN (13.98)

36 35 37 54
DIERKS BENTLEY

Long Trip Alone 0 1
CAPITOL NASHVILLE 67320 (18.98) b

37 31 32 38
JASON MICHAEL CARROLL

Waitin' In The Country 1
ARISTA NASHVILLE 01487/SBN (12.98)

38 34 42 34
GARY ALLAN

Greatest Hits 1
MCA NASHVILLE 008196/UMGN (13.98)

39 23 16 9
LYLE LOVETT AND HIS LARGE BAND

It's Not Big It's Large 2
CURB/LOST HIGHWAY 008966/UMGN (13.98) b

40 25 22 14
BILLY RAY CYRUS

Home At Last 3
WALT DISNEY 000707 (18.98)

41 39 39 26
BLAKE SHELTON

Pure BS 2
WARNER BROS. 44488/WRN (18.98)

42 36 31 87
ALAN JACKSON

Precious Memories 1 1
ACR/ARISTA NASHVILLE 80281/SBN (18.98)

43 26 17 4
CROSS CANADIAN RAGWEED

Mission California 6
UNIVERSAL SOUTH 008889* (13.98)

44 41 40 39
TRACY LAWRENCE

For The Love 6
ROCKY COMFORT 90012 (12.98)

45 37 33 11
LUKE BRYAN

I'll Stay Me 2
CAPITOL NASHVILLE 63251 (12.98)

46 38 28 7
TRISHA YEARWOOD

Greatest Hits 2
MCA NASHVILLE 008776/UMGN (13.98)

47 47 50 76
DIXIE CHICKS

Taking The Long Way 2 1
COLUMBIA 80739/SONY MUSIC (18.98) b

48 40 27 5
STEVE EARLE

Washington Square Serenade 10
NEW WEST 6128* (16.98) b

49 73 – 2
RANDY TRAVIS

Songs Of The Season 49
WORD-CURB 887146/WARNER BROS. (16.98)

50 48 48 63
TRACE ADKINS

Dangerous Man 0 1
CAPITOL NASHVILLE 56731 (18.98) b

51 49 51 70
HANK WILLIAMS JR.

That's How They Do It In Dixie: The Essential Collection 0 3
CURB 78881 (18.98)

52 42 43 10
JOE NICHOLS

Real Things 2
UNIVERSAL SOUTH 008888 (13.98)

53 43 36 10
TRAVIS TRITT

The Storm 3
CATEGORY 5 500103 (18.98)

54 45 44 30
MARTINA MCBRIDE

Waking Up Laughing 0 2
RCA 03674/SBN (18.98)

55 46 41 104
KENNY CHESNEY

The Road And The Radio 3 1
BNA 72960/SBN (18.98)

56 \ 1
RISSI PALMER

Rissi Palmer 56
1720 7001 (13.98)

57 52 46 99
REBA MCENTIRE

Reba: #1's 2 3
MCA NASHVILLE 005366/UMGN (19.98)

58 51 52 28
BUCKY COVINGTON

Bucky Covington 1
LYRIC STREET 002930/HOLLYWOOD (18.98)

59 50 54 52
KELLIE PICKLER

Small Town Girl 0 1
BNA 01797/SBN (18.98)

60 55 55 12
ALAN JACKSON

16 Biggest Hits 22
LEGACY/ARISTA NASHVILLE 12228/SONY BMG (11.98)

61 53 56 4
MERLE HAGGARD

The Bluegrass Sessions 43
MCCOURY 0008 (16.98)

62 57 57 57
ERIC CHURCH

Sinners Like Me 7
CAPITOL NASHVILLE 60745 (18.98)

63 58 58 102
SOUNDTRACK

Walk The Line 1 3
FOX 13109/WIND-UP (18.98)

64 54 47 5
WHISKEY FALLS

Whiskey Falls 25
MIDAS 90184 (13.98)

65 56 45 5
KEVIN FOWLER

Bring It On 14
EQUITY 3017 (15.98)

66 62 64 60
JAKE OWEN

Startin' With Me 8
RCA 81172/SBN (11.98)

67 61 62 16
TRACY LAWRENCE

The Very Best Of Tracy Lawrence 29
ATLANTIC 171708/RHINO (18.98)

68 60 66 42
JOHNNY CASH

JC: Johnny Cash 26
SUN/MADACY SPECIAL PRODUCTS 52550/MADACY (13.98 CD/DVD) b

69 63 63 39
TRAVIS TRITT

The Very Best Of Travis Tritt 21
WARNER BROS. 74817/RHINO (18.98)

70 64 61 48
EMERSON DRIVE

Countrified 30
MONTAGE 90088/MIDAS (13.98)

71 \ 1
SLIDAWG AND THE REDNECK RAMBLERS

A Blue Collar Christmas 71
IMI/MADACY SPECIAL PRODUCTS 53117/MADACY (6.98)

72 - 2
VARIOUS ARTISTS

Hear Something Country: Christmas 58
BNA 13016/SBN (18.98)

73 59 59 24
GRETCHEN WILSON

One Of The Boys 1
COLUMBIA 89201/SBN (18.98)

74 - 60
VARIOUS ARTISTS

Three Wooden Crosses 12
WORD-CURB 886582/WARNER BROS. (18.98)

75 65 65 9
DOLLY PARTON

16 Biggest Hits 61
LEGACY/RCA 13481/SONY BMG (11.98)

Bluegrass/country/pop stylist Alison Krauss

joins Robert Plant on “Raising Sand,” which

bows at No. 2 on Top Country Albums (112,000

copies). It also arrives at No. 3 on The Billboard

200, establishing a new high-

water mark for both artists on

that chart (not counting Plant’s

work with Led Zeppelin).

A CMT “Crossroads” seg-

ment featuring the pair pre-

miered Oct. 18. The new al-

bum marks Krauss’ best

one-week sum, topping the

86,000 copies that Union Station’s “Lonely

Runs Both Ways” sold during Christmas

week 2005.

As Carrie Underwood’s “Carnival Ride” makes

its first-week splash, (see Over

the Counter, page 55), “Some

Hearts” snags Greatest Gainer,

up 4,000 copies, while “Be-

lieve: Songs of Faith From To-

day’s Top Country & Christian

Artists” hooks the percentage-

based Pacesetter, jumping 70-

35 (up 260%). —Wade Jessen

BETWEEN THE BULLETS   wjessen@billboard.com
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Chris Brown’s “Kiss Kiss” opens at No. 1 on

Hot  Digi ta l  Songs with 159,000

downloads and jumps 22-2 on The

Billboard Hot 100, thanks to its new-

found digital availability.

This is the second song from

Brown’s “Exclusive” album, due Nov. 6,

to hit radio, but the first to be sold digi-

tally. “Wall to Wall” peaked at No. 43 on Hot 100

Airplay but stalled at No. 79 on the Hot

100 without digital sales.

Brown’s last digital top 10 came

when debut song “Run It!” peaked at

No. 3 in November 2005, hitting a week-

ly high of 120,000 downloads following

Christmas week. —Silvio Pietroluongo

BETWEEN THE BULLETS   silvio@billboard.com
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1 1 1 15 7CRANK THAT (SOULJA BOY) Soulja Boy Tell’em
1 |SOULJA BOY (D.WAY) . COLLIPARK/INTERSCOPE

2 22 35 6
KISS KISS Chris Brown Featuring T-Pain

2
T-PAIN (C.BROWN,F.R.NAJM) ., JIVE/ZOMBA

3 3 4 12
APOLOGIZE Timbaland Featuring OneRepublic

3
G.WELLS,R.TEDDER,TIMBALAND (T.V.MOSLEY,R.TEDDER) . MOSLEY/BLACKGROUND/INTERSCOPE

4 4 8 7 k
NO ONE Alicia Keys

4 |A.KEYS,K.BROTHERS,DIRTY HARRY (A.KEYS,K.BROTHERS, JR.,G.M.HARRY) . J/RMG

5 5 7 17 ;
BUBBLY Colbie Caillat

5 |M.BLUE,K.CAILLAT (C.CAILLAT,J.REEVES) . UNIVERSAL REPUBLIC

6 2 2 13
STRONGER Kanye West

1
K.WEST (K.WEST,T.BANGALTER,G. DE HOMEM-CHRISTO,E.BIRDSONG) . ROC-A-FELLA/DEF JAM/IDJMG

7 11 13 13
CYCLONE Baby Bash Featuring T-Pain

7
J.SMITH (R.BRYANT,J.H.SMITH,F.R.NAJM,C.LOVE) ., ARISTA/RMG

8 10 10 6
GOOD LIFE Kanye West Featuring T-Pain

8
K.WEST (K.WEST,A.DAVIS,F.R.NAJM,J.LEGEND,Q.JONES III,J.INGRAM) . ROC-A-FELLA/DEF JAM/IDJMG

9 15 18 8
HATE THAT I LOVE YOU Rihanna Featuring Ne-Yo

9
STARGATE (S.SMITH,T.E.HERMANSEN,M.S.ERIKSEN) . SRP/DEF JAM/IDJMG

10 7 5 21
THE WAY I ARE Timbaland Featuring Keri Hilson

3
TIMBALAND,DANJA (T.V.MOSLEY,F.N.HILLS,K.L.HILSON,B.MUHAMMAD,C.NELSON,J.MAULTSBY) . MOSLEY/BLACKGROUND/INTERSCOPE

11 8 6 14
BED J. Holiday

5
L.O.S. (T.NASH,C.MCKINNEY) c. MUSIC LINE/CAPITOL

12 9 9 27
BIG GIRLS DON’T CRY Fergie

1
WILL.I.AM (S.FERGUSON,T. GAD) . WILL.I.AM/A&M/INTERSCOPE

13 6 3 7
GIMME MORE Britney Spears

3
DANJA (F.N.HILLS,J.WASHINGTON,K.L.HILSON,M.ARAICA) ., JIVE/ZOMBA

14 12 11 11
AYO TECHNOLOGY 50 Cent Featuring Justin Timberlake & Timbaland

5
TIMBALAND,DANJA (C.J.JACKSON, JR.,T.V.MOSLEY,F.N.HILLS,J.TIMBERLAKE) ., SHADY/AFTERMATH/INTERSCOPE

15 14 14 20
WHO KNEW Pink

9
M.MARTIN,DR. LUKE (PINK,M.MARTIN,L.GOTTWALD) . LAFACE/ZOMBA

16 17 15 8
HOW FAR WE’VE COME matchbox twenty

11
S.LILLYWHITE (MATCHBOX TWENTY) . MELISMA/ATLANTIC

17 13 12 37
ROCKSTAR Nickelback

6
NICKELBACK,J.MOI (C.KROEGER,NICKELBACK) . ATLANTIC/ROADRUNNER/LAVA

18 16 16 18
LET IT GO Keyshia Cole Featuring Missy Elliott & Lil Kim

7
M.ELLIOTT,LAMB (K.COLE,M.ELLIOTT,C.LAMB,K.JONES,J.KNIGHT,MTUME) ., IMANI/GEFFEN

19 19 23 11
WAKE UP CALL Maroon 5

19
M.ELIZONDO,M.STENT,S.FARRAR,MAROON 5,M.ENDERT (A.LEVINE,J.VALENTINE) . A&M/OCTONE/INTERSCOPE

20 23 25 11
OVER YOU Daughtry

20
H.BENSON (C.DAUGHTRY,B.HOWES) . RCA/RMG

21 26 32 20
PARALYZER Finger Eleven

21
JOHNNY K (FINGER ELEVEN) . WIND-UP

22 18 17 19
SHAWTY Plies Featuring T-Pain

9
DRUMMA BOY,ENSAYNE (A.WASHINGTON,C.GHOLSON,F.MILES,F.R.NAJM,W.WHITE,V.WHITE,E.DEL BARRIO) ., SLIP-N-SLIDE/ATLANTIC

23 24 28 16
UNTIL THE END OF TIME Justin Timberlake Duet With Beyonce

23
TIMBALAND,J.TIMBERLAKE,DANJA (J.TIMBERLAKE,T.V.MOSLEY,F.N.HILLS) . JIVE/ZOMBA

24 33 47 7
SHAWTY IS A 10 The-Dream

24
L.O.S. (C.MCKINNEY,T.NASH,J.D.JACKSON) ., DEF JAM/IDJMG

25 27 31 8
BABY DON’T GO Fabolous Featuring Jermaine Dupri

25
J.DUPRI (J.D.JACKSON,J.DUPRI,F.R.NAJM,V.BELL) . DESERT STORM/DEF JAM/IDJMG

26 20 20 30
HEY THERE DELILAH Plain White T’s

1
A.RECHTSCHAID (T.HIGGENSON) . FEARLESS/HOLLYWOOD

27 35 40 5
DUFFLE BAG BOY Playaz Circle Featuring Lil Wayne

27
M-16 (E.CONYERS,T.EPPS,D.CARTER,J.BANKS) ., DTP/DEF JAM/IDJMG

28 21 19 16
LOVESTONED Justin Timberlake

17
TIMBALAND,J.TIMBERLAKE,DANJA (J.TIMBERLAKE,T.V.MOSLEY,F.N.HILLS) ., JIVE/ZOMBA

29 25 24 27
WAIT FOR YOU Elliott Yamin

13
STARGATE (T.JACKSON,M.S.ERIKSEN,T.E.HERMANSEN) . HICKORY/RED

30 29 30 7
DON’T BLINK Kenny Chesney

29
B.CANNON,K.CHESNEY (C.BEATHARD,C.WALLIN) . BNA

31 40 61 6
I’M SO HOOD DJ Khaled Featuring T-Pain, Trick Daddy, Rick Ross & Plies

31
THE RUNNERS (K.M.KHALED,F.R.NAJM,M.YOUNG,W.ROBERTS,A.LANIER,A.HARR,J.JACKSON,C.BRIDGES,J.W.JENKINS) ., TERROR SQUAD/KOCH

32 30 26 28
UMBRELLA Rihanna Featuring Jay-Z

1
C.STEWART (C.A.STEWART,T.NASH,T.HARRELL,S.C.CARTER) ., SRP/DEF JAM/IDJMG

33 28 21 21
BARTENDER T-Pain Featuring Akon

5
T-PAIN (F.R.NAJM,A.THIAM) ., KONVICT/NAPPY BOY/JIVE/ZOMBA

34 37 41 24
FIRST TIME Lifehouse

26
J.COLE,LIFEHOUSE (J.WADE,J.COLE) . GEFFEN

35 32 29 23
THE GREAT ESCAPE Boys Like Girls 0 23
M.SQUIRE (M.JOHNSON,S.HOLLANDER,D.KATZ) . COLUMBIA

36 36 51 10
SO SMALL Carrie Underwood

17
M.BRIGHT (C.UNDERWOOD,L.LAIRD,H.LINDSEY) . ARISTA/ARISTA NASHVILLE

37 39 39 34
HOME Daughtry 0 5
H.BENSON (C.DAUGHTRY) . RCA/RMG

38 41 45 13
HOOD FIGGA Gorilla Zoe

38
CHRIS FLAME,DEE JAY DANA (A.MATHIS,C.USSERY) . BLOCK/BAD BOY SOUTH/ATLANTIC

39 55 56 4
TATTOO Jordin Sparks

39
STARGATE (M.S.ERIKSEN,T.E.HERMANSEN,A.GHOST,I.DENCH) . JIVE/ZOMBA

40 42 46 60
BEFORE HE CHEATS Carrie Underwood 1 8
M.BRIGHT (C.TOMPKINS,J.KEAR) . ARISTA/ARISTA NASHVILLE/RMG

41 46 57 11
IF YOU’RE READING THIS Tim McGraw

41
R.CLARK (T.MCGRAW,B.WARREN,B.WARREN) . CURB

42 34 22 13
TAKE ME THERE Rascal Flatts

19
D.HUFF,RASCAL FLATTS (K.CHESNEY,W.MOBLEY,N.THRASHER) . LYRIC STREET

43 43 49 35
BUY U A DRANK (SHAWTY SNAPPIN’) T-Pain Featuring Yung Joc 1 1
T-PAIN (F.R.NAJM,J.ROBINSON) ., KONVICT/NAPPY BOY/JIVE/ZOMBA

44 58 72 3
SOULJA GIRL Soulja Boy Tell’em Featuring I-15

44
LOS VEGAZ (D.WAY,M.CROOMS) ., COLLIPARK/INTERSCOPE

45 91 – 2
CLUMSY Fergie

45
WILL.I.AM (W.ADAMS,S.FERGUSON,B.TROUP) . WILL.I.AM/A&M/INTERSCOPE

46 56 67 4
OUR SONG Taylor Swift

46
N.CHAPMAN (T.SWIFT) . BIG MACHINE

47 60 71 5
CAN’T HELP BUT WAIT Trey Songz

47
STARGATE (J.AUSTIN,M.S.ERIKSEN,T.E.HERMANSEN) . SONG BOOK/ATLANTIC

48 45 44 28
THNKS FR TH MMRS Fall Out Boy

11
BABYFACE (FALL OUT BOY) . FUELED BY RAMEN/ISLAND/IDJMG

49 59 62 12
FREE AND EASY (DOWN THE ROAD I GO) Dierks Bentley

49
B.BEAVERS (R.HARRINGTON,R.JANZEN,B.BEAVERS,D.BENTLEY) . CAPITOL NASHVILLE

50 38 33 22
BEAUTIFUL GIRLS Sean Kingston

1
J.ROTEM (J.ROTEM,K.ANDERSON,S.JORDAN,J.LEIBER,M.STOLLER,B.E.KING) ., BELUGA HEIGHTS/EPIC/KOCH

51 31 50 5
DO IT WELL Jennifer Lopez

31
R.TEDDER (R.TEDDER,C.BRIDGES,L.CASTON,A.POREE,F.WILSON) ., EPIC

52 48 53 11
THE PRETENDER Foo Fighters

37
G.NORTON (FOO FIGHTERS) . ROSWELL/RCA/RMG

53 62 63 7
I DON’T WANNA BE IN LOVE (DANCE FLOOR ANTHEM) Good Charlotte

53
D.GILMORE (B.MADDEN,J.MADDEN) . DAYLIGHT/EPIC

54 80 97 3
INTO THE NIGHT Santana Featuring Chad Kroeger

54
C.KROEGER,J.MOI (C.KROEGER) . ARISTA/RMG

55 63 69 6
MY DRINK N’ MY 2 STEP Cassidy Featuring Swizz Beatz

55
SWIZZ BEATZ,A.FROST (B. REESE,K.DEAN,D.DAVIS) ., FULL SURFACE/J/RMG

56 44 36 18
WHEN YOU’RE GONE Avril Lavigne

24
B.WALKER (A.LAVIGNE,B.WALKER) . RCA/RMG

57 49 43 14
ONLINE Brad Paisley

39
F.ROGERS (B.PAISLEY,C.DUBOIS,K.LOVELACE) . ARISTA NASHVILLE

58 50 48 13
LOVE ME IF YOU CAN Toby Keith

48
T.KEITH (C.WISEMAN,C.WALLIN) . SHOW DOG NASHVILLE

59 67 70 14
MISERY BUSINESS Paramore

34
D.BENDETH (H.WILLIAMS,J.FARRO) . FUELED BY RAMEN/ATLANTIC/LAVA

60 52 38 12
ME LOVE Sean Kingston

14
J.ROTEM (J.PAGE,R.PLANT,J.P.JONES,J.BONHAM,S.KINGSTON,J.ROTEM) . BELUGA HEIGHTS/EPIC

61 84 90 4
HYPNOTIZED Plies Featuring Akon

61
A.THIAM (A.WASHINGTON,A.THIAM) ., BIG GATES/SLIP-N-SLIDE/ATLANTIC

62 74 – 2
AS IF Sara Evans

62
J.SHANKS (S.EVANS,H.LINDSEY,J.SHANKS) . RCA NASHVILLE

63 78 86 6
SWEETEST GIRL (DOLLAR BILL) Wyclef Jean Feat. Akon, Lil Wayne & Niia

63
W.JEAN,J.DUPLESSIS,L.COLEMAN,D.GOLDER (W.JEAN,J.DUPLESSIS,D.GOLDER,L.COLEMAN,A.THIAM,D.CARTER,K.LANCASTER,D.COLES,R.DIGGS,G.GRICE,L.HAWKES,I.HAYES,J.HUNTER,R.JONES,D.PORTER,C.SMITH,C.WOODS) ., COLUMBIA

64 61 54 20
A BAY BAY Hurricane Chris

7
PHUNK DAWG (C.DOOLEY,E.G.WILLIAMS) ., POLO GROUNDS/J/RMG

65 68 68 8
MORE THAN A MEMORY Garth Brooks

65
A.REYNOLDS (L.BRICE,K.JACOBS,B.MONTANA) PEARL/BIG MACHINE

66 64 60 12
BLEED IT OUT Linkin Park

52
R.RUBIN,M.SHINODA (M.SHINODA,C.BENNINGTON,LINKIN PARK) . WARNER BROS.

67 57 52 16
YOU KNOW WHAT IT IS T.I. Featuring Wyclef Jean

34
W.JEAN,J.DUPLESSIS,S.JEAN (W.JEAN,J.DUPLESSIS,S.JEAN,C.J.HARRIS, JR.) ., GRAND HUSTLE/ATLANTIC

68 a 1
SHADOWPLAY The Killers

68 |THE KILLERS (I.CURTIS,P.HOOK,S.MORRIS,B.SUMNER) . ISLAND/IDJMG

69 53 42 9
I GET MONEY 50 Cent

20
A.VARGAS (C.J.JACKSON, JR.,W.STANBERRY,K.ROBINSON) ., SHADY/AFTERMATH/INTERSCOPE

70 69 76 8
LIVIN’ OUR LOVE SONG Jason Michael Carroll

69
D.GEHMAN (J.M.CARROLL,G.MITCHELL,T.GALLOWAY) . ARISTA NASHVILLE

71 71 78 5
FREAKY GURL Gucci Mane

71
CYBER SAPP (R.DAVIS,K.SAPP) . BIG CAT/ASYLUM/ATLANTIC

72 70 82 7
FALL Clay Walker

70
K.STEGALL (C.MILLS,S.LEMAIRE,S.MINOR) . ASYLUM-CURB

73 75 84 6
FIRECRACKER Josh Turner

73
F.ROGERS (J.TURNER,S.CAMP,P.MCLAUGHLIN) . MCA NASHVILLE

74 77 81 7
HOW ’BOUT THEM COWGIRLS George Strait

74
T.BROWN,G.STRAIT (C.BEATHARD,E.M.HILL) . MCA NASHVILLE

75 66 59 14
SORRY, BLAME IT ON ME Akon

7
C.SPARKS,A.THIAM,TOMBSTONE (C.SPARKS,A.THIAM,D.MOORE) . KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN

76 51 27 6
1234 Feist

8
GONZALES,FEIST,R.LETANG,B.MINK (S.SELTMANN,FEIST) . CHERRYTREE/POLYDOR/INTERSCOPE

77 82 95 4
SHOULDA LET YOU GO Keyshia Cole Introducing Amina

77
R.JERKINS (K.COLE,R.JERKINS) ., IMANI/GEFFEN

78 72 64 20
SHUT UP AND DRIVE Rihanna

15
E.ROGERS,C.STURKEN (E.ROGERS,C.STURKEN,S.MORRIS,P.HOOK,B.SUMNER,G.GILBERT) . SRP/DEF JAM/IDJMG

79 81 77 12
NEVER TOO LATE Three Days Grace

71
H.BENSON (THREE DAYS GRACE,G.BROWN) . JIVE/ZOMBA

80 89 – 2
STAY Sugarland

80
B.GALLIMORE,K.BUSH,J.NETTLES (J.NETTLES) . MERCURY (NASHVILLE)

81 76 73 19
TEENAGERS My Chemical Romance

67
R.CAVALLO,MY CHEMICAL ROMANCE (MY CHEMICAL ROMANCE) . REPRISE

82 79 80 11
S.O.S. Jonas Brothers

17
J.FIELDS (N.JONAS) . HOLLYWOOD

83 87 93 4
NOTHIN’ BETTER TO DO LeAnn Rimes

83
D.HUFF (L.RIMES,D.SHEREMET,D.BROWN) . ASYLUM-CURB/CURB/REPRISE

84 65 58 13
PROUD OF THE HOUSE WE BUILT Brooks & Dunn

57
T.BROWN,R.DUNN,K.BROOKS (R.DUNN,M.GREEN,T.MCBRIDE) . ARISTA NASHVILLE

85 92 – 3
FAKE IT Seether

85
H.BENSON (S.MORGAN,SEETHER) . WIND-UP

86 85 79 16
CAN’T TELL ME NOTHING Kanye West

41
K.WEST,DJ TOOMP (K.WEST,A.DAVIS) . ROC-A-FELLA/DEF JAM/IDJMG

87 - 5
ME ENAMORA Juanes

86
G.SANTAOLALLA,JUANES (JUANES) . UNIVERSAL LATINO

88 95 – 2
PICTURES OF YOU The Last Goodnight

88
J.BLUE (J.K.JOHN,M.N.BLUE) . VIRGIN

89 99 98 3
EVERYBODY Keith Urban

89
D.HUFF,K.URBAN (R.MARX,K.URBAN) . CAPITOL NASHVILLE

90 100 99 3
WHAT DO YA THINK ABOUT THAT Montgomery Gentry

90
M.WRIGHT,J.STEELE (B.JONES,A.SMITH) . COLUMBIA (NASHVILLE)

91 93 87 20
THESE ARE MY PEOPLE Rodney Atkins

42
T.HEWITT (R.RUTHERFORD,D.BERG) . CURB

92 90 85 18
NEVER WANTED NOTHING MORE Kenny Chesney

22
B.CANNON,K.CHESNEY (R.BOWMAN,C.STAPLETON) . BNA

93 98 94 5
FAMOUS IN A SMALL TOWN Miranda Lambert

93
F.LIDDELL,M.WRUCKE (M.LAMBERT,T.HOWARD) . COLUMBIA (NASHVILLE)

94 \ 1
LOVE LIKE THIS Natasha Bedingfield Featuring Sean Kingston

94
W.WILKINS,S.WATTERS,R.TEDDER,L.BIANCANIELLO (W.WILKINS,S.WATTERS,R.TEDDER,L.BIANCANIELLO,K.ANDERSON) ., PHONOGENIC/EPIC

95 86 74 12
ALL MY FRIENDS SAY Luke Bryan

59
J.STEVENS (L.BRYAN,J.STEVENS,L.WILSON) . CAPITOL NASHVILLE

96 \ 1
THE HAND CLAP Hurricane Chris Featuring Big Poppa

96
MR.COLLIPARK,B.LEACH (E.G.WILLIAMS,C.DOOLEY,S.MORGAN) ., POLO GROUNDS/J/RMG

97 54 37 4
THE WAY I AM Ingrid Michaelson

37
M.TURRIGIANO,I.MICHAELSON,C.KUFFNER (I.MICHAELSON) . CABIN 24/ORIGINAL SIGNAL/RED

98 96 – 5
READY, SET, DON’T GO Billy Ray Cyrus With Miley Cyrus

85
F.MOLLIN (B.R.CYRUS,C.BEATHARD) . WALT DISNEY/LYRIC STREET

99 88 55 3
BLUE MAGIC Jay-Z

55
THE NEPTUNES (S.C.CARTER,P.L.WILLIAMS,D.FOSTER,T.MCELROY,T.ELLIS,C.HERRON,M.JONES,D.ROBINSON,B.KAUN) . ROC-A-FELLA/DEF JAM/IDJMG

100 \ 1
JUST FINE Mary J. Blige

100
C.STEWART,JAZZE PHA (M.J.BLIGE,C.A.STEWART,P.ALEXANDER,T.NASH) MATRIARCH/GEFFEN
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Shares His
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Album

Secrets And
Strategies

Jason Aldean,
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Amy
Winehouse,
R. Kelly
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R & B  R O Y A L T Y

Bryan-Michael Cox 
HEIR TO THE THRONE
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ONE MAN

BANDMAN
SWIZZ BEATZ
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